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Iôve entitled this group of principles Psychology & Aesthetics
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These five principles all speak to various aspects of how aesthetics speak to our psychology and 

how we perceive the world around us.
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Letôs start with óHierarchy of Needsô...
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This principle is introduced on page 106 of your textbook.  Here is a summary of the authorôs 

explanation...(see slide)

Hereôs the problem with linear (left-brain) information...the order of the list of needs is upside 

down spatially (right-brain), hence the need for the following diagrams...
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Maslowôs pyramid of needs are in the background and a Design version is in the front.
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Going back to Maslowôs Hierarchy of Needs, here is more information about the origins of this 

philosophy about human motivation:

Abraham Maslow was an Adlerian psychotherapist in Chicago who developed a theorem which 

was called the óHierarchy of Needsô to explain human motivation.  This graphic is now famous 

and widely taught and used by people interested in various applications.  Simply put, it states that 

all people have basic needs shown at the bottom of this pyramid such as physical hunger and 

bodily comfort, after which personal safety is addressed, then belonging to a group and being 

accepted, which lead to approval by others and building oneôs self-esteem.

This basic set of needs form a foundation in our psychology, if not taken care of, tend to hold us 

back from moving further up the hierarchy of needs fulfillment. 

Next comes cognitive activities, the need to explore and understand, followed by the aesthetic, or 

need to have order and beauty in our livesðeven the creation of a good graphical framework!

Finally, having all our needs fulfilled and in balance, we move into a psychological place he 

called ñSelf-Actualizationò. Itôs a happy place where we feel that we are realizing our full 

potential, so much so that Maslow identified yet another psychological state above that called 

Transcendence, i.e., where we are so self-actualized, we want to help others reach a similar state 

of Nirvana (if I may use that Buddhist terminology).
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And here is my interpretation and application showing Design Attributes over Maslowôs theorem; 

a little more granular than what the authors of the textbook delineate.  I wanted to convert his 

needs list into aesthetic principles, which you can see stacked up with accompanying definitions 

on the right.

I had noticed in my consulting as a commercial designer that well designed solutions tend to 

follow a similar hierarchical path to our psychology, i.e., from that which is Essential and Natural 

like a hammer up to that which needs to be Intelligent and Dynamic like a PC.

Weôve all seen those late night info-mercials where ñfor three easy payments of $19.95 you can 

have this amazing product innovationò where inappropriate technologies have been merged for 

its novelty rather than its intrinsic value.  They always end up in somebodyôs garage sale after the 

novelty wares off.

My theory was that those ephemeral products must meet some limited need in human beings 

while other products met more significant, intelligent, creative, and dynamic needs at the top of 

the hierarchy of psychological needs.

This has turned out to be a handy tool for measuring the success and appropriateness of design 

decisions, all things consideredða friend of mine who is a project director at EA recently asked 

me if he could use this system to assess the video game industryôs various product offerings.
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Here is that ubiquitous Starbucks coffee cup we see in the hands of so many people.  Where does 

this simple thing fit on the hierarchy of Design Attributes?  Itôs clearly more than just a cup of 

coffee; it speaks to our need for connection to others, our egoôs need to be part of the unique tribe 

of people willing to pay so much for such a simple product and the recognition that comes 

attaching the green logo to our daily lives.  Attaching ourselves to this talisman gives our self-

esteem a daily psychological boost...along with a physiological jolt of course.
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Then there is this other ubiquitous symbol of our times, Google, the primary portal into the info-

sphere.  On the hierarchy it is efficient, dependable, part of our daily routine, practical, and very 

functional; itôs certainly relevant to our time, consistent and coherent and easy to use.  It doesnôt 

add much to us personally from a psychological standpoint, but its value to our intelligence and 

our performance in this information age is substantial.
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And then there is SecondLife, the emergent social game space.  Itôs definitely in the top half of 

this pyramid of attributes, beginning with the social connectivity, and all the personal expressions 

and recognition possibilities, which adds to our self-esteem.  Prof. Terry will point out to you that 

there is a great deal of meaning in this experimental game space; like any new territory, human 

intelligence and creativity will generate new behaviors and artifacts over time.  Indeed, some 

players find a great deal of self-actualized satisfaction, evidenced by Linden Lifestyles, the 

Unofficial SecondLife Shopping Blog, where they design and sell virtual clothing and 

accessories!!
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The next principle is óMnemonic Deviceô...
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This principle is introduced on page 134 of your textbook.  Here is a summary of the authorôs 

explanation...(see slide)

First Letter, i.e., acronyms - Acquired Immune Deficiency Syndrome, and Mothers Against 

Drunk Drivers
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