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This is Part 2 of Aesthetic Biasô Design Principles.
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Whereas the last group of principles were esoteric, this group of 6 principles are more precise, 

than what weôve looked at so far, indeed there is some interesting science to explain what is 

required for aesthetic success...(see slide)...

The Fibonacci Sequence and Golden Ratio are related to each other, and the other four are part of 

the óGestalt principles of perceptionô. Gestalt means basic and fundamental, i.e., having no 

constituent parts.
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First is óClosureô...
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This principle is introduced on page 34 of your textbook.  Here is a summary of the authorôs 

explanation...(see slide).
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Here are a few examples from the textbook, demonstrating how our minds tend to fill the gaps to 

complete the design, i.e., add in lines and elements that are not there, such as the lower body of 

the Penguin. Itôs also very interesting that this also has the effect of drawing our minds into the 

design at a subliminal level of participation, i.e., the spatial parts of our mind tend to fill in the 

blanks.
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Here are some other examples of how brand designs use this principle to create forms by 

implying lines that arenôt there.
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Hereôs another clever graphic design that demonstrates this principle along with the high-contrast 

ódrop-outô image of the dog where the shadows indicate the form of the animal ïour mind fills in 

the blanks.
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Here is a collection of art pieces done by the well-known comic book artist Frank Miller. Here 

you can clearly see that he doesnôt use lines at all, something typical in comic books. Instead, he 

uses solid black and white colors and uses the white space as the imaginary guideline for the 

viewer. The viewer can complete the character without the use of lines but uses the rest of the 

shapes to perceive that itôs there.
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And here is a very nice demonstration of how the linear part of the brain is confused until the 

non-linear brain takes over and informs the former of whatôs going on here, i.e., how and why 

this principle grabs hold of the symbolic side of our brains and makes sense of what otherwise 

seems senseless or incomplete.
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Next is óConstancyô...
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This principle is introduced on page 48 of your textbook.  Here is a summary of the authorôs 

explanation...(see slide).


